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OF THE 
MONTH 


IDE 


Boiling Down the ‘‘Close”’ 


et stated, the “close” of the sale is merely the 
prospect’s agreement to, and acceptance of, the bene- 
fits he will enjoy after a purchase is made, followed by a 
positive action proving that his decision has been made. 
It is the prospect’s agreement that the time for buying is 
now. It is inducing the prospect to act! 


Consider the prospect’s feelings (empathy) when he 
thinks of buying. Put yourself in his place. The thought of 
buying is both alluring and alarming; something to pur- 
sue and, at the same time, to stand back from. Reluctance 
to buy is normal, expected and human—but the fear of 
making a mistake is frightening to a prospect! The pros- 
pect feels the urge to “play safe” and avoid making a com- 
mitment. Fear and doubt are obstacles between the pros- 
pect, the salesman and any purchase. 


What frame of mind must you be in to close the sale? 


You must be self-confident and have your prospect’s in- 
terests “at heart”—for his benefit—for you cannot persuade 
anyone to do something you want him to do if he thinks 
it’s for your benefit. But, you can persuade anyone to do 
something you want him to do if it’s for his benefit. 


You must overcome tension within yourself so the pros- 
pect will know you want him to buy for the pleasure, en- 
joyment and benefits he will receive from the purchase! 
Your situation is similar to the “clutch hitter” with the 
bases loaded and two men out in the bottom of the ninth 
inning. You must produce when the chips are down. Like 
the golfer faced with a tournament-winning putt on the 


18th green, you must relax and believe that the outcome 
will be successful! 


The prospect wants his needs to be reconfirmed. He 
wants to hear the comforting news that he is doing the 
correct thing in buying now. 


Your frame of mind... your actions and words will be 
the deciding factors in the prospect making a decision to 
buy. Now is the crucial time not to try to sell him! 


Let him buy! 


Put yourself in the prospect’s place. How would you like 


to be treated at the point of trying to make up your own 
mind? 


It is the “point” in the “buy” where the prospect says, 
“ves”—or he sells the conviction of “no sale” to the sales- 
man! 


Help your prospect buy at the close—don’t try to sell 
him! 
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“The factors that have multiplied the demand for 
cars have been in conflict with parallel increases in 
traffic congestion and the cost of car ownership.” 


ROY D. CHAPIN, JR. 


Chairman of the Board 
American Motors Corp. 


66666666666 666666666 


HE national rush to the suburbs has been the decisive 

factor in limiting car size and increasing sales of special- 
purpose rather than all-purpose cars, according to Roy D. 
Chapin, Jr., Chairman of the Board of American Motors 
Corp. 


Addressing the Fourth Annual Forum of the Metropolitan 
Detroit Council of Real Estate Boards, Mr. Chapin noted that 
the spread of population into the suburban fringes of metro- 
politan areas, away from the traditional mass-transit eom- 
muter corridors, has increased dependence on the personal 


car, and in turn has stimulated further suburban develop- 
ment. 


“Because of the changes in living patterns and the increased 
total family dependence on personal transportation, our more 
prosperous consumer has chosen to buy more cars for his 
money, rather than spend more money per car,” Mr. Chapin 
said. 


“A car to get to work, a car to go shopping in, a car for 
school—each of these needs, combined with ability to pay, 
stimulated a shift in preference from the single all-purpose 
car as the only car, to two or more in the family. Only one 
of these, if any, needed to be an all-purpose family carrier. 
And none of them had to be big. 


“The factors that have multiplied the demand for cars have 
been in conflict with parallel increases in traffic congestion 
and the cost of car ownership. This conflict has developed ex- 
plosive pressures that have put practical limits on car-size 
and car-price, and have spotlighted the advantages of the 
kinds of cars in which American Motors has determined to 
concentrate its efforts,” he noted. 


Mr. Chapin said the concentration of American Motors cars 
in the compact-intermediate-sporty car half of the market 
marks a major difference in market approach between his 
company and other US producers. 


“This product area,” he concluded, “in terms of size and 
price has the greatest potential for the future, in worldwide 
terms as well as in the US market.” 
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a palatable digest of “food for thought” for automobile dealers 


By Eugene P. Thrune 


Frosting on the cake. When I was a little boy, back in the 
°20s, my day would take me with him on pay days when he 
went to the corner grocery to pay his weekly bill. I liked this 
because the grocer would always fetch out a small bag and 


drop penny candies in it and hand it to me . . . FREE! 


Guess who I continued to patronize as I grew older? 


One of the dealers I serve tells me he uses this same philosophy 
to great advantage. On every repair order written a “no charge” 


item is included. 


Things such as greased door latches . . . no charge. Or, ad- 
justed carburetor idle . . . no charge. Tightened fan belt . . . 
no charge. Does it work? This dealer told me one of his newer 
customers told him a neighbor recommended the dealership 
because “they do those little things that need attention and 
don’t charge for them!” 


Food for thought? 


The venerable Jack Geary, long-time dealer relations man and 
customer relations expert says: “It’s more important to know 
why a customer DOESN’T come back to the dealership than to 
know why he does! A disgruntled customer may tell 75 other 
people what he dislikes about the dealer . . . but he will never 
tell the dealer!” 


An axiom in customer relations: “Customers go where they are 


invited and stay where they are well treated!” 


So ... greet your customers promptly . . . greet them with a 
smile . . . listen to them courteosuly . . . keep your promises 
about price and delivery . . . and never let the “last man” 


leave the floor. Give a “little extra!” 


Any of the above may be discussed, quoted or 
reprinted without permission of Gene Thrune. JQ 
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veloped—Vol. 39, No. 2, February, 
p. 68 

Buick’s Atomic Counter Checks Engine 
Oil Use—Vol. 39, No. 3, March p. 6 

Car Lock Research Itensified—Vol. 39, 
No. 5, May, p. 51 

Engine Changes To Reduce Air Pollu- 
tion—Vol. 39, No. 1, January, p. 5 

Engine Insurance—Vol. 39, No. 1, Jan- 
uary, p. 59 

Flower Power—Vol. 39, No. 10, Octo- 
ber, p. 86 

Folding Glass Convertible Window— 
Vol. 39, No. 1, January, p. 60 

Ford Motion Picture Available—Vol. 
39, No. 6, June, p. 80 

For ‘Op’ Art Buffs—Vol. 39, No. 1, 
January, p. 60 

Glass Booklet Available—Vol. 39, No. 
4, April, p. 50 

Guard Against Gas Torch Explosions— 
Vol. 39, No. 9, September, p. 61 
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10, October, p. 86 

International Bids For Truck Volume— 
Vol. 39, No. 5, May, p. 7 

It’s What's Up Front—Vol. 39, No. 9, 
September, p. 62 

Keeping Cool—Vol. 39, No. 9, Septem- 
ber, p. 61 

King Size Inner Tubes, Anyone?—Vol. 
39, No. 3, March, p. 60 

Laser Warns Of Collisions—Vol. 39, No. 
9, September, p. 62 

Lifesaving Alarm Cap—Vol. 39, No. 5, 
May, p. 51 

Lifesaving Bracelet—Vol. 39, No. 10, 
October, p. 85 

Measuring Device For Exhaust Gases— 
Vol. 39, No. 7, July, p. 52 

Mechanic Recruitment Film Available 
—Vol. 39, No. 12, December, p. 125 

Motorcycle Accessory Market—Vol. 39, 
No. 10, October, p. 85 

New “Lights Out” Warning System In- 
troduced—Vol. 39, No. 3, March p. 60 

New Material Reduces Impact Of Col- 
lision—Vol. 39, No. 3, March, p. 60 

New Roll-Away Service—Vol. 39, No. 
12, December, p. 126 

New Service and Inspection Equipment 
—Vol. 39, No. 12, December, p. 126 

New Washer By Weaver—Vol. 39, No. 
4, April, p. 49 

Olin Mathieson Offers Dual Starter Sys- 
tem—Vol. 39, No. 3, March, p. 6 

Plastic Shield Protects Children—Vol. 
39, No. 11, November, p. 44 

Protection For Disabled Motorists—Vol. 
39, No. 1, January, p. 60 

Relaxation Plus Safety—Vol. 39, No. 
9, September, p. 61 

Safer Trailer Hitch Ball Unveiled—Vol. 
39, No. 12, December, p. 125 

Safety Device—Vol. 39, No. 9, Septem- 
ber, p. 61 

Safety Guide Available—Vol. 39, No. 
7, July, p. 51 

Skid Resistance Measured—Vol. 39, No. 
7, July, p. 52 

Straightening System Introduced—Vol. 
39, No. 6, June, p. 80 

Time-Saving Washer—Vol. 39, No. 2, 
February, p. 68 

Tire Directory Published—Vol. 39, No. 
4, April, p. 50 

Vinyl Interior Cleaner Available—Vol. 
39, No. 3, March, p. 59 

Weaver Announces New Test Center— 
Vol. 39, No. 2, February, p. 67 

Wrecker For Pickup Truck—Vol. 39, 
No. 11, November, p. 43 


NEWS REVIEWS 


Accident Dollar Losses Increase—Vol. 
39, No. 8, August, p. 43 

Air Pollution Control Improved—Vol. 
39, No. 5, May, p. 52 

Anti-Fatigue Device—Vol. 39, No. 10, 
October, p. 86 

Auto Contains 3,000 Pounds Of Iron 
And Steel—Vol. 39, No. 8, August, 
p. 44 

Auto Errs On Its Sign—Vol. 39, No. 4, 
April, p. 49 

Automobile Almanac  Available—Vol. 
39, No. 9, September, p. 62 

Automotive Outdoor Advertising In- 
creases—Vol. 39, No. 4, April, p. 50 








Bang-Up Job, A—Vol. 39, No. 5, May, 
p. 52 

Baseball Film Available—Vol. 39, No. 
4, April, p. 50 

Battery Manufacturers Offer Data Book 
Supplement—Vol. 39, No. 3, March, 
p. 60 

“Breakaway” Steel Sign Support De- 
veloped—Vol. 39, No. 2, February, 
p. 68 

Brick Napper At Large—Vol. 39, No. 
11, November, p. 43 

British Auto Registrations Decline— 
Vol. 39, No. 8, August, p. 44 

But The Car Was Safe—Vol. 39, No. 12, 
December, p. 126 

“CAM” Library Now Available To 
Dealers—Vol. 39, No. 11, November, 
p. 43 

Captive Columnist—Vol. 39, No. 10, 
October, p. 86 

Car Costs—Vol. 39, No. 9, September, 
p. 61 

Car Lock Research Intensified—Vol. 
39, No. 5, May, p. 51 

Cars and Commissars—Vol. 39, No. 11, 
November, p. 44 

Car Thieves Beware—Vol. 39, No. 6, 
June, p. 79 

“Caused Occurrences” Account for 80 
Percent Of Accident Toll—Vol. 39, 
No. 3, March, p. 60 

CBS News Wins Safety Award—Vol. 
39, No. 7, July, p. 52 

Classic Sound—Vol. 39, No. 7, July, 
p: Si 

Claws Are Cause For Pause—Vol. 39, 
No. 12, December, p. 125 

’ “Come Fly With Us”’—Vol. 39, No. 1, 
January, p. 59 

Computer Aids Ford’s Trim Plant— 
Vol. 39, No. 8, August, p. 44 

Convincing Demonstration—Vol. 39, 
No. 12, December, p. 125 

Daffynitions—Vol. 39, No. 7, July, p. 52 

Day Traffic Stood Still, The—Vol. 39, 
No. 11, November, p. 44 

Detroit Flooded With Safety Ideas— 
Vol. 39, No. 8, August, p. 44 

Dodge Introduces Charger III—Vol. 39, 
No. 12, December, p. 125 

Dog Biscuits And Sugar Cubes—No 
Gas—Vol. 39, No. 11, November, 
p. 44 

Driver Training Makes A Difference— 
Vol. 39, No. 11, November, p. 43 

Engine Insurance—Vol. 39, No. 1, Jan- 
uary, p. 59 

English Lession For IRS—Vol. 39, No. 
10, October, p. 86 

Et Tu Caesar?—Vol. 39, No. 9, Sep- 
tember, p. 61 

Extra Horse Power—Vol. 39, No. 9, 
September, p. 62 

Fatality Ratio Compared With Poor 
Driving Records—Vol. 39, No. 4, 
April, p. 49 

Female Designs Cadillac—Vol. 39, No. 
5, May, p. 52 

Fifteen Percent Flunked—Vol. 39, No. 
1, January, p. 59 

Firemen Chased From Fire—Vol. 39, 
No. 4, April, p. 50 

“First A Friend, Than A Host”—Vol. 
39, No. 1, January, p. 59 





Association Elections: 


New Jersey Automotive Trade Association, President Edwin T. Schultz, 
Charles S. Winner, Inc., Haddonfield, First Vice President John H. Werring, 
Jr., Werring Chev-Olds, Inc., Basking Ridge, Second Vice President Robert 
R. Reilly, Reilly Oldsmobile, Inc., Westfield, Third Vice President Roland 
F. Willis, Jr., Roland Willis, Jr. & Son, Inc., Burlington, Secretary-Treasurer 
Dorman McFaddin, Jr., McFaddin Motors, Long Branch; Automotive Trade 
Association of Virginia, President F. Bradley Peyton III, Peyton Pontiac- 
Cadillac, Inc., Charlottesville, First Vice President Fred W. Beck, Jr., Beck 
Motor Co., Petersburg, Second Vice President W. G. Thompson, Jr., Thomp- 
son-Royal Dodge, Virginia Beach, Third Vice President G. Conoly Phillips, 
Phillips Lincoln-Mercury, Inc., Norfolk, Executive Vice President Charles 
B. McFee, Jr., Automotive Trade Association of Virginia, Richmond, Secre- 
tary-Treasurer W. B. Leake, Universal Motor Co., Richmond; New York 
State Automobile Dealers Association, President James K. Patrick, W. H. 
Bumstead, Inc., Troy, First Vice President Jack H. Leopold, Twin-Town 
Sales & Service, Inc., Huntington, Second Vice President William F. Muck, 
Muck Motor Sales, Inc., Getzville, Third Vice President Edward A. Soukup, 
Hempstead Lincoln-Mercury Corp., Hempstead, Secretary Leonard B. Jones, 
Wellsville Lincoln-Mercury Sales, Inc., Wellsville, Treasurer Ray Benson, 
Ray Benson, Inc., Utica, Assistant Treasurer Richard G. Smith, Livermore 
Chevrolet, Inc., Albany; Utah Automobile Dealers Association, President 
Robert H. Hinckley, Jr., Salt Lake City, First Vice President Jack Gridley, 
Spanish Fork, Second Vice President Eugene Harvey, American Fork, Third 
Vice President L. R. Strong, Ogden, Secretary C. J. (Bud) Harmon, Provo, 
Treasurer Richard Price, Salt Lake City; Florida Automobile Dealers Asso- 
ciation, President Herbert L. Butler, Butler Chevrolet Co., Leesburg, Presi- 
dent-elect S. Marshall Catlin, Catlin-Griffin Volkswagen, Inc., Jacksonville, 
Secretary-Treasurer Ray C. Griffith, Dumas Milner Chevrolet, Inc., Miami. 


Factory Appointments: 


Richard C. Kopke has been appointed to the newly created position of 
Manager, Public Affairs at General Motors Corp. A series of key appoint- 
ments in Oldsmobile’s manufacturing department has been announced by 
Robert T. Rollis, the Division’s General Manufacturing Manager: Harold 
A. Haughton has been named Superintendent of the Differential Plant; 
Douglas H. Tracy succeeds Mr. Haughton as Superintendent of the Engine 
and Engine Parts Plants; Michael E. Spitzley has been made Assistant 
Superintendent of the Assembly Plant; and, Eugene C. Wesley becomes 
Assistant Superintendent of the Engine and Engine Parts Plants. Cruse W. 
Moss, Executive Vice President of the Kaiser Jeep Corp. has announced 
the appointment of Homer E. Kelley as Vice President-Operations for Kaiser. 
John H. Harvie has been appointed Sales Vice President and Peter J. 
Noonan has been appointed Administration Vice President of Kaiser Jeep 
International Corp. H. A. Koop has been appointed Assistant Controller of 
Kaiser’s Commercial Products Div. Paul D. Galvin has been appointed 
Dodge Sales Promotion Manager-Cars at the Chrysler Corp. Chrysler’s 
MOPAR Div. has appointed J. M. Griffin as Southern Area Sales Manager 
and R. M. Higley as Midwest Area Sales Manager. Appointment of John 
F. McLean, Jr., as Heavy Truck Sales and Marketing Manager has been 
announced by John B. Naughton, Assistant General Manager, Ford Div. of 
Ford Motor Co. James T. West has been appointed Director of Forward 
Marketing Plans Office on Ford Motor Co.’s Marketing Staff. Robert A. 
Petersen, Chief Engineer-Automotive Advance Engineering and Research, 
has announced the appointment of George F. Leydorf as Manager of Ad- 
vanced Engine Design at American Motors Corp. Also at AMC, James F. 
McMichael has been appointed to the newly created post of Manager-Retail 
Sales Development. R. W. McNealy, AMC Vice President of Marketing 
Services has announced a series of automotive marketing appointments: 
E. B. Brogan becomes Director of Advertising, Thomas E. Snelling has 
been named Director of Market Planning and Fred W. Adams, former 
Director of Automotive Marketing, becomes Assistant to the Vice President 
of Marketing Services. 
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Model A’s Are “In”’—Vol. 39, No. 8, 
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p. 67 

NAG, NAG, NAG—Vol. 39, No. 11, 
November, p. 44 

National Drivers Test Scheduled—Vol. 
39, No. 4, April, p. 49 
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Plastic Usage Increases—Vol. 39, No. 
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No. 11, November, p. 43 
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tober, p. 85 
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No. 7, July, p. 52 

Relaxation Plus Safety—Vol. 39, No. 9, 
September, p. 61 
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ber, p. 61 
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wards, A—Vol. 39, No. 9, September, 
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Skid Resistance Measured—Vol. 39, No. 
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No. 8, August, p. 43 
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No. 1, January, p. 60 
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April, p. 49 

To The Rescue—-Vol. 39, No. 8, August, 
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Vol. 39, No. 8, August, p. 44 

Traffic Death Total Rises—Vol. 39, No. 
7, July, p. 51 

Tune-Ups Can Save Lives—Vol. 39, No. 
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Ended—Vol. 39, No. 5, May, p. 52 

U.C.1.T. Offers Checklist—Vol. 39, No. 
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April, p. 50 

Vinyl Interior Cleaner Available—Vol. 
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Wale Of A Story, A—Vol. 39, No. 1, 
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p. 68 
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1967 CONVENTION 


Advertising Bites Back—Vol. 39, No. 2, 
February, p. 32 

Convention Candids—Vol. 39, No. 2, 
February, p. 42 
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2, February, p. 26 

Electronic Data Processing—Vol. 39, 
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Future Of The Franchise System—Vol. 
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—Vol. 39, No. 2, February, p. 44 

How Should IRS Value Used Car In- 
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It Was A Great Time For Golf—Vol. 
39, No. 4, April, p. 51 

Katz Wins Drawing At NADA Show— 
Vol. 39, No. 4, April, p. 50 








Be 


SAFETY & 


A BUSINESS FOR THE BUSINESSMAN 


IS “SOMETHING FOR NOTHING” 
THE BEST INCENTIVE? 


The latest survey on seat belt installation and use made by the Auto 
Industries Highway Safety Committee shows more automobiles are 
equipped with seat belts than ever before—but fewer people in propor- 
tion are wearing them. 


It’s not surprising that more cars are now seat belt equipped. Auto 
manufacturers began making them standard in front seats in 1964. Start- 
ing with the *66 models, they have been standard in rear seats also. And 
now, under the new NHSB standards, cars manufactured from the first 
of this year on will not only provide seat belts for each passenger posi- 
tion, but also shoulder belts for the outboard front seats. 


What is surprising, and disturbing, is that the percentage of use has 
gone down. Of the drivers questioned last year, one in ten admitted never 
wearing his seat belt, even on long trips. This year it was nearly one in 
five. 


Why? Every study ever made has proven beyond doubt that safety 
belts—especially the lap belt-shoulder belt combination—can keep car 
passengers from hurtling forward in case of even a high-speed crash, 
can reduce the severity of injuries and can save lives. 


What does spur people to act? This is the billion-dollar question that 
keeps people in motivational research institutes and advertising agencies 
burning the midnight oil. From the light produced by some of that oil, 
we can see women going blocks out of their way to shop at a market that 
gives a certain color trading stamps . . . motorists filling up at the service 
station where the “next” purchase may win them the current contest . . . 
and men, women and children clipping, filling in and mailing the coupons 
that might win them a trip to Europe or a carload of the sponsor’s product. 


“Something for nothing”—is that the lure? Yet every one of these 
hoped-for payoffs requires some effort; generally much more effort than 
snapping the buckle of a safety belt. How long can that take? About five 
seconds. Try to write your name and address on a coupon in that length 
of time. And what is the “something” you might get a reward for that 
“nothing” ? 

Just your life, maybe. 


Think it’s worth it? When your customers take a look at the new cars 
you'll be showing, with “all those belts” very much in evidence, maybe 
you might ask them the same question. Ask them to think of anything 


they can do any quicker, any easier, that stands to bring them greater 
returns. 


Your incentive? Human kindness, of course. But also, it’s good busi- 
ness to help keep your customers—alive. 


Bud. Sark 


Managing Director 
Auto Industries Highway Safety Committee 
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Vol. 39, No. 4, April, p. 44 

Pressure Check For Profit—Vol. 39, 
No. 7, July, p. 2u 

Promotion Campaign That Pays Off, A 
—Vol. 39, No. 10, October, p. 46 

Promotions For Profit—Vol. 39, No. 8, 
August, p. 13 

Sunny Sales Scene From Tourist Ser- 
vice, A—Vol. 39, No. 5, May, p. 16 


PROSPECTING 


Improving Used Car Prospecting Tech- 
niques—Voi. 39, No. 4, April, p. 16 


PUBLIC RELATIONS 


Auto Insurance Companies Announce 
Funds For Traffic Safety—Vol. 39, 
No. 2, February, p. 8 

CBS News Wins Safety Award—Vol. 
39, No. 7, July, p. 52 

Experts Judge Auto Dealers’ Safety 
Activities—Vol. 39, No. 2, February, 
p. 7 

It Was A Great Time For Golf—Vol. 
39, No. 4, April, p. 51 

Let’s Reassess Our Responsibilities— 
Vol. 39, No. 6, June, p. 61 

Promotion Campaign That Pays Off, A 
—Vol. 39, No. 10, October, p. 46 

Quality Advertising: The Mark Of Ex- 
cellence—Vol. 39, No. 9, September, 
p. 38 

Scholarship Winners Announced— Vol. 
39, No. 6, June, p. 79 

SMALL WONDER Republished—Vol. 39, 
No. 8, August, p. 43 





Their Image Is Showing—Vol. 39, No. 
5, May, p. 40 

Understatement Sells A Leader—Vol. 
39, No. 9, September, p. 28 


QUOTE OF THE MONTH 


Bridwell, Lowell K., Acting Under-sec- 
retary Of Commerce For Transporta- 
tion—Quote Of The Month—Vol. 39, 
No. 4, April, p. 18 

Estes, E. M., General Manager, Chevro- 
let Motor Div. Vice President, Gen- 
eral Motors Corp—Quote Of The 
Month—Vol. 39, No. 8, August, p. 12 

Ford, Henry II, Chairman Of The 
Board, Ford Motor Co.—Quote Of 
The Month—Vol. 39, No. 1, January, 
p. 34 

Gratch, Dr. Serge, Manager Chemical 
Processes and Devices Department 
Ford Scientific Research Staff—Vol. 
39, No. 10, October, p. 47 

Mayer, David, Executive Vice President, 
Marketing Survey and Research Corp. 
—Quote Of The Month—Vol. 39, 
No. 5, May, p. 46 

Rude, Alan G., Chairman of The Board, 
Universal C.1.T. Credit Corp—Quote 
Of The Month—Vol. 39, No. 3, 
March, p. 32 

Rude, Alan G., Chairman Universal 
C.1.T. Credit Corp—Quote Of The 
Month—Vol. 39, No. 7, July, p. 15 

Sturm, Joseph M., Manager, Plymouth 
Product Planning—Quote Of The 
Month—Vol. 39, No. 12, December, 
p. 46 


RECONDITIONING 


Make It Big In Your Paint And Body 
Shop—Vol. 39, No. 9, September, 
p. 52 

Model A’s Are “In”—Vol. 39, No. 8, 
August, p. 44 

Ready Market For Profit, A—Vol. 39, 
No. 12, December, p. 70 


RESEARCH & DEVELOPMENT 


Air Pollution Control Improved—Vol. 
39, No. 5, May, p. 52 

Buick’s Atomic Counter Checks Engine 
Oil Use—Vol. 39, No. 3, March, p. 6 

Car Lock Research Intensified—Vol. 
39, No. 5, May, p. 51 

Electric Car Research Begins—Vol. 39, 
No. 3, March, p. 6 

Ford Study To Predict Transportation 
Needs—Vol. 39, No. 5, May, p. 8 

Highway Profile Measured—Vol. 39, 
No. 5, May, p. 51 

New Material Reduces Impact Of Col- 
lision—Vol. 39, No. 3, March, p. 60 


SAFETY 


Anti-Fatigue Device—Vol. 39, No. 10, 
October, p. 86 

Auto Insurance Companies Announce 
Funds For Traffic Safety—Vol. 39, 
No. 2, February, p. 8 

Auto Insurance Costs Under Pressure— 
Vol. 39, No. 1, January, p. 6 

Car Thieves Beware—Vol. 39, No. 6, 
June, p. 79 

“Caused Occurrences” Account For 80 
Percent of Accident Toll—Vol. 39, 
No. 3, March, p. 60 
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Chrysler Exec Cites Need For Highway 
Safety And More Road Building— 
Vol. 39, No. 6, June, p. 5 

Crashing Saga Of “Sophisticated Sam”, 
The—Vol. 39, No. 12, December, p. 5 

Dead On Arrival—Vol. 39, No. 6, June, 
p. 6 

Dealer Safety Winners Announced— 
Vol. 39, No. 3, March, p. 6 

Detroit Flooded With Safety Ideas— 
Vol. 39, No. 8, August, p. 44 

Experts Judge Auto Dealers’ Safety Ac- 
tivities—Vol. 39, No. 2, February, p. 7 

Fifteen Percent Flunked—Vol. 39, No. 
1, January, p. 59 

“First A Friend, Than A Host”—Vol. 
39, No. 1, January, p. 59 

Ford Motion Picture Available—Vol. 
39, No. 6, June, p. 80 

Ford Opens New Safety Center—Vol. 
39, No. 10, October, p. 86 

Guard Against Gas Torch Explosions— 
Vol. 39, No. 9, September, p. 61 

He Was On Wrong Track(s)—Vol. 39, 
No. 8, August, p. 43 

Highway Management Institute Opens 
—Vol. 39, No. 2, February, p. 68 

How To Conduct A Safety Contest— 
Vol. 39, No. 4, April, p. 44 

Improved Testing Device In Use—Vol. 
39, No. 4, April, p. 50 

In A Vacation Or Holiday Mood?— 
Vol. 39, No. 6, June, p. 6 

Is It The Car Or The Driver?—Vol. 39, 
No. 3, March, p. 59 

It’s What’s Up Front—Vol. 39, No. 9, 
September, p. 62 

Just Say “Charge It, Please”—Vol. 39, 
No. 6, June, p. 34 

Laser Warns Of Collisions—Vol. 39, 
No. 9, September, p. 62 

Lifesaving Bracelet—Vol. 39, No. 10, 
October, p. 85 

Motorcycle Accessory Market—Vol. 39, 
No. 10, October, p. 85 

National Safety Council Cites Complac- 
ency—Vol. 39, No. 11, November, p. 7 

Never Too Old—Vol. 39, No. 8, August, 
p. 43 

New “Battle Plan” For Traffic Safety 
—Vol. 39, No. 6, June, p. 14 

New Service And Inspection Equipment 
—Vol. 39, No. 12, December, p. 126 

Periodic Vehicle Inspection Makes A 
Difference—Vol. 39, No. 12, Decem- 
ber, p. 126 

Plastic Shield Protects Children—Vol. 
39, No. 11, November, p. 44 

Proof Positive—Vol. 39, No. 10, Octo- 
ber, p. 85 

Protection For Disabled Motorists— 
Vol. 39, No. 1, January, p. 60 

Random Spot-Inspection: A Substitute 
For MVI?—Vol. 39, No. 6, June, p. 10 

Relaxation Plus Safety—Vol. 39, No. 9, 
September, p. 61 

Safety—Vol. 39, No. 6, June, p. 9 

Safety—Vol. 39, No. 8, August, p. 22 

Safety Device—Vol. 39, No. 9, Septem- 
ber, p. 61 

Safety Device Protects Shop Workers— 
Vol. 39, No. 10, October, p. 84 

Safety Guide Available—Vol. 39, No.7, 
July, p. 51 

Safety Is No Accident—Vol. 39, No. 6, 
June, p. 30 





Screen Tests And Hangovers—Vol. 39, 
No. 12, December, p. 125 

Seat Belts Can Save Added Lives—Vol. 
39, No. 8, August, p. 8 

Seat Belt Use Not Yet Mandatory—Vol. 
39, No. 12, December, p. 5 

Show Your Customers The Danger 
Signs—Vol. 39, No. 1, January, p. 60 

Skid Resistance Measured—Vol. 39, No. 
7, July, p. 52 

South Carolina Deal Wins Top Ford 
Award—Vol. 39, No. 4, April, p. 7 

State Inspections: What They Mean To 
Safety—Vol. 39, No. 6, June, p. 22 

Survey Your Safety Record—Vol. 39, 
No. 6, June, p. 18 

Swedish Anti-Smog System Praised— 
Vol. 39, No. 9, September, p. 8 

Testing May Be Of Questionable Value 
—Vol. 39, No. 6, June, p. 80 

Tire Care And Safety Offered—Vol. 39, 
No. 1, January, p. 60 

Tire Safety Requirements Announced— 
Vol. 39, No. 12, December, p. 6 

Toyota Wins Anti-Smog System Okay— 
Vol. 39, No. 8, August, p. 44 

Traffic Death Toll Continues Climb— 
Vol. 39, No. 1, January, p. 6 

Traffic Death Total Rises—Vol. 39, No. 
7, July, p. 51 

Transportation Safety Board Nominees 
—Vol. 39, No. 6, June, p. 6 

Tune-Ups Can Save Lives—Vol. 39, No. 
9, September, p. 62 

TV Cameras To Study Accidents—Vol. 
39, No. 12, December, p. 6 

Up And Up And Up—Vol. 39, No. 4, 
April, p. 50 

Vehicle Safety Check—A Check To 
Your Credit—Vol. 39, No. 4, April, 
p. 36 

Vision Studied At Tufts—Vol. 39, No. 
6, June, p. 80 

Writing On The Wall, The—Vol. 39, 
No. 6, June, p. 6 


SAFETY—A BUSINESS FOR 
THE BUSINESSMAN 


Annual Dealer Honor Program Upcom- 
ing—Vol. 39, No. 11, November, p. 23 

Blueprint For Safety Programs—Vol. 
39, No. 3, March, p. 36 

Driver Education—Good Safety Busi- 
ness—Vol. 39, No. 9, September, p.15 

Get The Safety Habit!—Vol. 39, No. 1, 
January, p. 39 

New Support For Inspections—Vol. 39, 
No. 2, February, p. 65 

Summer Safety Tip: Lock Up-Buckle 
Up!—Vol. 39, No. 7, July, p. 16 

Your Customer’s Safety Begins With 
You—Vol. 39, No. 12, December, p. 40 


SALES MANAGEMENT 


Creative Salesman, The—Vol. 39, No. 
8, August, p. 18 

Follow-Ups That Follow Through To 
Sales—Vol. 39, No. 11, November, 
p. 10 

Good Salesmen Stabilize Profits—Vol. 
39, No. 11, November, p. 28 

Incentive Program, With A Twist— 
Vol. 39, No. 6, June, p. 28 

Manage For Sales—Vol. 39, No. 8, Au- 
gust, p. 20 


Northwood Institute: A Wellspring Of 
Usable Knowledge—Vol. 39, No. 6, 
June, p. 39 

Proxy For New Sales Profits, A—Vol. 
39, No. 12, December, p. 52 

Quality: A Measurement For Sales Suc- 
cess—Vol. 39, No. 9, September, p. 16 

Sales Management’s Role In A Master 
Plan For Profit—Vol. 39, No. 8, Au- 
gust, p. 10 

They Sell By Serving—Vol. 39, No. 11, 
November, p. 14 

U.C.1.T. Offers Checklist—Vol. 39, No. 
7, July, p. 51 


SALES & MERCHANDISING 


“Come Fly With Us”—Vol. 39, No. 1, 
January, p. 59 

Fleet Sales Lead To Single Sales—Vol. 
39, No. 5, May, p. 44 

Follow-Ups That Follow Through To 
Sales—Vol. 39, No. 11, November, 
p. 10 

Good Salesmen Stabilize Profits—Vol. 
39, No. 11, November, p. 28 

Here’s A 12-Day Used Car Turnover— 
Vol. 39, No. 4, April, p. 30 

How To Merchandise Trucks—Vol. 39, 
No. 6, June, p. 66 

Is There A Car In America’s Future? 
—Vol. 39, No. 2, February, p. 28 

Let’s Reassess Our Responsibilities— 
Vol. 39, No. 6, June, p. 61 

LOOK Business Editor Sees Big Auto 
Sales Year—Vol. 39, No. 4, April, p.8 

Merchandising Heavy Duty Trucks In 
The Small Community—Vol. 39, No. 
6, June, p. 68 

Pressure Check For Profit—Vol. 39, 
No. 7, July, p. 20 

Profitable Match of Car & Tire Sales, 
A—Vol. 39, No. 7, July, p. 48 

Profit Prospects Look Promising—Vol. 
39, No. 6, June, p. 6 

Profits Start With Controls—Vol. 39, 
No. 12, December, p. 80 

Proxy For New Sales Profits, A—Vol. 
39, No. 12, December, p. 52 

Quality: A Measurement For Sales Suc- 
cess—Vol. 39, No. 9, September, p. 16 

Ready Market For Profits, A—Vol. 39, 
No. 12, December, p. 70 

Real Basic Operation, A—Vol. 39, No. 
12, December, p. 74 

Spring Sales Surge—Vol. 39, No. 6, 
June, p. 5 

They Sell By Serving—Vol. 39, No. 11, 
November, p. 14 

Understatement Sells A Leader—Vol. 
39, No. 9, September, p. 28 

Used Car Merchandising—Vol. 39, No. 
2, February, p. 36 


SALESMEN 


Creative Salesman, The—Vol. 39, No. 
8, August, p. 18 

Incentive Program, With A Twist—Vol. 
39, No. 6, June, p. 28 

Making Of A Truck Specialist, The— 
Vol. 39, No. 3, March, p. 34 

Manage For Sales—Vol. 39, No. 8, 
August, p. 20 


SALESMEN & SALESMANSHIP 


Creative Salesman, The—Vol. 39, No. 8, 
August, p. 18 
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How To Pick A Selling Salesman—Vol. 
39, No. 4, April, p. 24 

Incentive Program, With A Twist—Vol. 
39, No. 6, June, p. 28 

Manage For Sales—Vol. 39, No. 8, Au- 
gust, p. 20 

Proxy For New Sales Profits, A—Vol. 
39, No. 12, December, p. 52 

Quality: A Measurement For Sales Suc- 
cess—Vol. 39, No. 9, September, p. 16 

Sales Management’s Role In a Master 
Plan For Profit—Vol. 39, No. 8, Au- 
gust, p. 10 


SCOPE OF THE INDUSTRY 


Car Thieves Beware—Vol. 39, No. 6, 
June, p. 79 

GM _ Leading Outdoor Advertising 
Spender—Vol. 39, No. 7, July, p. 7 

Light Colors Take The Lead—Vol. 39, 
No. 6, June, p. 80 

More Help In Last Quarter?—Vol. 39, 
No. 12, December, p. 6 

Profit Prospects Look Promising—Vol. 
39, No. 6, June, p. 6 

Recreational Vehicles: A Big Explosive 
Market—Vol. 39, No. 7, July, p. 12 

Rude, Alan G., Chairman Universal 
C.1.T. Credit Corp—Quote Of The 
Month—Vol. 39, No. 7, July, p. 15 

Spring Sales Surge—Vol. 39, No. 6, 
June, p. 5 


SERVICE 


About Your Repair Orders—Vol. 39, 
No. 12, December, p. 48 

Backshop Bonuses—Vol. 39, No. 10, 
October, p. 78 

By Appointment Only—Vol. 39, No. 12, 
December, p. 14 

Credit Plans Sell Service—Vol. 39, No. 
5, May, p. 20 

Designed For Truck Service—Vol. 39, 
No. 3, March, p. 26 

Does Your Service Manager Really 
Know How Big His Job Is?—Vol. 39, 
No. 10, October, p. 66 

“?’m Sorry, But...”—Vol. 39, No. 11, 
November, p. 18 

Judging Quality Service—Vol. 39, No. 
9, September, p. 12 

Let’s Reassess Our Responsibilities— 
Vol. 39, No. 6, June, p. 61 

Make It Big In Your Paint And Body 
Shop—Vol. 39, No. 9, September, 
p. 52 

More About The “Mechanic Shortage” 
—Vol. 39, No. 5, May, p. 12 

More About The “Mechanic Shortage” 
—Vol. 39, No. 6, June, p. 36 

More About The “Mechanic Shortage” 
—Vol. 39, No. 7, July, p. 38 

More About The “Mechanic Shortage” 
—Vol. 39, No. 8, August, p. 26 

Motorcycle Service Business—Vol. 39, 
No. 10, October, p. 85 

New Relief For Your Warranty Head- 
aches—Vol. 39, No. 3, March, p. 23 

Program For Profits—Vol. 39, No. 12, 
December, p. 114 

Repair The Man When You Repair His 
Car—Vol. 39, No. 7, July, p. 26 

Search For Service Efficiency, The— 
Vol. 39, No. 5, May, p. 22 

Service Department Management—Vol. 
39, No. 2, February, p. 60 











Service Management—Vol. 39, No. 6, 
June, p. 63 

S-E-R-V-I-C-E Spells Success—Vol. 39, 
No. 3, March, p. 30 

Show Your Customers The Danger 
Signs—Vol. 39, No. 1, January, p. 60 

Sunny Sales Scene From Tourist Ser- 
vice, A—Vol. 39, No. 5, May, p. 16 

Sure Start To Service Profits, A—Vol. 
39, No. 5, May, p. 30 

Take It From The Computer—Vol. 39, 
No. 11, November, p. 31 

Thrune’s Prunes—Vol. 39, No. 9, Sep- 
tember, p. 18 

Today’s Service Systems Set Tomor- 
row’s Service Success—Vol. 39, No. 
5, May, p. 10 

Warm Story About A Cold Subject, A 
—Vol. 39, No. 12, December, p. 116 

Warranty Claims...How High Is Too 
High?—-Vol. 39, No. 1, January, p. 36 

Will Someone Please Tell Me. ..—Vol. 
39, No. 3, March, p. 42 


STATE & LOCAL ASSOCIATIONS 


Here & There On Auto Row—Vol. 39, 
No. 1, January, p. 30 

Here & There On Auto Row—Vol. 39, 
No. 3, March, p. 40 

Here & There On Auto Row—Vol. 39, 
No. 4, April, p. 12 

Here & There On Auto Row—Vol. 39, 
No. 5, May, p. 21 

Houston’s Cleanup Campaign—Vol. 39, 
No. 10, October, p. 80 

Milwaukee Dealers Work For Night 
Closing—Vol. 39, No. 4, April, p. 7 

Outdoor Advertising Campaign—Vol. 
39, No. 7, July, p. 8 

Their Image Is Showing—Vol. 39, No. 
5, May, p. 40 


STATISTICS 


Accident Dollar Losses Increase—Vol. 
39, No. 8, August, p. 43 

Air Conditioning Costs Surveyed—Vol. 
39, No. 11, November, p. 8 

Almost Everybody Has One—Vol. 339, 
No. 3, March, p. 6 

AMC Export Sales Double—Vol. 339, 
No. 10 ,October, p. 11 

Auto Contains 3,000 Pounds Of Iron 
And Steel—Vol. 39, No. 8, August, 
p. 44 

Bigger More Expensive Cars For Fleets 
—Vol. 39, No. 10, October, p. 11 

British Auto Registrations Decline— 
Vol. 39, No. 8, August, p. 44 

Car Costs—Vol. 39, No. 9, September, 
p. 61 

Car Woes Down In 1966—Vol. 39, No. 
6, June, p. 80 

“Caused Occurrences” Account For 80 
Percent Of Accident Toll—Vol. 39, 
No. 3, March, p. 60 

Datsun First With Truck Imports— 
Vol. 39, No. 5, May, p. 7 

Dealers’ Profits Above Average Though 
Costs Rise-—Vol. 39, No. 4, April, p. 8 

Driver Training Makes A Difference— 
Vol. 39, No. 11, November, p. 43 

Fatality Ratio Compared With Poor 
Driving Records—Vol. 39, No. 4, 
April, p. 49 

Ford’s August Sales Fourth Highest— 
Vol. 39, No. 11, November, p. 8 





Higher Taxes Equal $3,300 Per Family 
—Vol. 39, No. 5, May, p. 8 

Imported Car Sales Up 18.4 Percent— 
Vol. 39, No. 2, February, p. 7 

‘Jeep’ Sales At Record Level—Vol. 39, 
No. 2, February, p. 7 

Licensed Drivers Under Study—Vol. 39, 
No. 10, October, p. 86 

Long Range Planning Serves The Pres- 
end And The Future—Vol. 39, No. 
11, November, p. 33 

Mercedes-Benz Shows 22 Percent In- 
crease—Vol. 39, No. 8, August, p. 7 

More Air-Conditioned Cars—Vol. 39, 
No. 12, December, p. 6 

More Help In Last Quarter?—Vol. 39, 
No. 12, December, p. 6 

Motorcycle Service Business—Vol. 39, 
No. 10, October, p. 85 

Motor Fuel Consumption Rises—Vol. 
39, No. 9, September, p. 8 

Motor Vehicle Taxes Increase—Vol. 39, 
No. 6, June, p. 80 

New England VW Sales Soaring—Vol. 
39, No. 10, October, p. 11 

Pick A Pair—Vol. 39, No. 9, September, 
p. 62 

Plastics Usage Increases—Vol. 39, No. 
3, March, p. 59 

Prices Rise More Slowly—Vol. 39, No. 
5, May, p. 8 

Retail Picture, The—Vol. 39, No. 11, 
November, p. 44 

Statistical Report On Dealers’ Major 
Remodeling And New Building Pro- 
grams, A—Vol. 39, No. 10, October, 
p. 51 

Success In Business Is Management— 
Not Magic—Vol. 39, No. 7, July, p. 10 

“Sunday Suit” For Those Weekday 
Workers, A—Vol. 39, No. 3, March, 
p. 8 

Sure Start To Service Profits, A—Vol. 
39, No. 5, May, p. 30 

Survey Your Safety Record—Vol. 39, 
No. 6, June, p. 18 

Touch Of Recession Ending—Vol. 39, 
No. 7, July p. 7 

Toyota Joins Top Five Importers—Vol. 
39, No. 12, December, p. 6 

Toyota Sees Record Year—Vol. 39, No. 
8, August, p. 8 

Traffic Death Total Rises—Vol. 39, No. 
7, July, p. 51 

Tune-Ups Can Save Lives—Vol. 39, No. 
9, September, p. 62 

Up And Up And Up—Vol. 39, No. 4, 
April, p. 50 

Used Cars—Vol. 39, No. 4, April, p. 11 

Who Do Teen-Agers Believe?—Vol. 39, 
No. 9, September, p. 8 

Writing On The Wall, The—Vol. 39, 
No. 6, June, p. 6 


SURVEYS 


Air Conditioning Costs Surveyed—Vol. 
39, No. 11, November, p. 8 

Bigger, More Expensive Cars For Fleets 
—Vol. 39, No. 10, October, p. 11 

Car Costs—Vol. 39, No. 9, September, 
p. 61 

Cars And Commissars—Vol. 39, No. 11, 
November, p. 44 

Consumer Buying Attitudes Improve— 
Vol. 39, No. 7, July, p. 8 

Datsun First With Truck Imports— 
Vol. 39, No. 5, May, p. 7 
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Driver Training Makes A Difference— 
Vol. 39, No. 11, November, p. 43 

Fatality Ratio Compared With Poor 
Driving Records—Vol. 39, No. 4, 
April, p. 49 

Ford Checks Market For Electric Cars 
—Vol. 39, No. 4, April, p. 8 

In Japan, The Car Of The Year—Vol. 
39, No. 1, January, p. 6 

Licensed Drivers Under Study—Vol. 39, 
No. 10, October, p. 86 

Light Colors Take The Lead—Vol. 39, 
No. 6, June, p. 80 

Long Range Planning Serves The Pres- 
ent And The Future—Vol. 39, No. 11, 
November, p. 33 

More Air-Conditioned Cars—Vol. 39, 
No. 12, December, p. 6 

More Help In Last Quarter?—Vol. 39, 
No. 12, December, p. 6 

1967—Will The Soaring Economy 
Level? —Vol. 39, No. 1, January, p. 26 

Periodic Vehicle Inspection Makes A 
Difference—Vol. 39, No. 12, Decem- 
ber p. 126 

Pick A Pair—Vol. 39, No. 9, Septem- 
ber, p. 62 

Profit Prospects Look Promising—Vol. 
39, No. 6, June, p. 6 

Retail Picture, The—Vol. 39, No. 11, 
November, p. 44 

Statistical Report On Dealers’ Major 
Remodeling And New Building Pro- 
grams, A—Vol. 39, No. 10, October, 
p. 51 

Sure Start To Service Profits, A—Vol. 
39, No. 5, May, p. 30 

Survey Your Safety Record—Vol. 39, 
No. 6, June, p. 18 

Truck Production Dip Likely This Year 
—Vol. 39, No. 9, September, p. 7 

Twenty-Nine Skiddoo—Vol. 39, No. 3, 
March, p. 59 

Who Do Teen-Agers Believe?—Vol. 39, 
No. 9, September, p. 8 


TAXES 


Auto Taxes To Stay If Income Taxes 
Go Up—Vol. 39, No. 8, August, p. 8 

Higher Taxes Equal $3,300 Per Family 
—Vol. 39, No. 5, May, p. 8 

Motor Vehicle Taxes Increase—Vol. 39, 
No. 6, June, p. 80 

US Economy, The: Is Prosperity Just 
Around The Corner?—Vol. 39, No. 
6, June, p. 48 


THRUNE’S PRUNES 


Thrune’s Prunes—Vol. 39, No. 9, Sep- 
tember, p. 18 

Thrune’s Prunes—Vol. 39, No. 10, Oc- 
tober, p. 79 

Thrune’s Prunes—Vol. 39, No. 12, De- 
cember, p. 113 


TIRES, BATTERIES & 

ACCESSORIES 

Profitable Match Of Car & Tire Sales, 
A—Vol. 39, No. 7, July, p. 48 


Tire Safety Requirements Announced— 
Vol. 39, No. 12, December, p. 6 


TRAINING PROGRAMS 


“CAM” Library Now Available To 
Dealers—Vol. 39, No. 11, November, 
p. 43 








Correspondence Courses Available—Vol. 
39, No. 8, August, p. 7 

Doing Something About It—Vol. 339, 
No. 2, February, p. 26 

Driver Training Makes A Difference— 
Vol. 39, No. 11, November, p. 43 

Good Business Needs Strong Manpower 
—Vol. 39, No. 6, June, p. 59 

Improved Profits From Greater Utiliza- 
tion Of Manpower—Vol. 39, No. 6, 
June, p. 58 

Mechanics Enroll In Training Program 
—Vol. 39, No. 5, May, p. 52 

Multiple Car Driver Education—Vol. 39, 
No. 7, July, p. 51 

NADA Honors Northwood Graduates— 
Vol. 39, No. 10, October, p. 12 

Northwood Institute: A Wellspring Of 
Usable Knowledge—Vol. 39, No. 6, 
June, p. 39 

Northwood Institute To Hold Service 
Seminar—Vol. 39, No. 7, July, p. 8 


TRUCKS 


Advertising And Selling: Partners For 
Truck Leasing Profits—Vol. 39, No. 
3, March, p. 22 

Designed For Truck Service—Vol. 39, 
No. 3, March, p. 26 

Ford Adds Diesel Power To Some 
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TOTALS) 


DO YOU BELIEVE... 
1 Recognition for a job well done makes top salesmen strive to 


remain on top? 


2 Constantly showing a salesman that he’s low man or below 
average—hurts his pride—will make him ‘‘'GET OUT OF BED’’? 


WOULD YOU LIKE TO... 


Simplify your incentive plan? 


See at a glance what each salesman has done for the month 


to date and year to date? 


See who is weakest in sales units, gross, or finance deals? 


Pep up those sales meetings? 


Increase the effectiveness of your sales contests? 


OUR MAGNETIC VISUAL SALES CONTROL SYSTEM WILL DO 
THIS FOR YOU DAY IN AND DAY OUT. THE RESULT WILL BE 
MORE SALES, AND MORE GROSS PROFIT. WE’LL SHOW YOU 


HOW AT NO OBLIGATION TO YOU. 
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Dealer. 
Address. 
City. 


Please send 


FREE 28 PG. ILLUSTRATED CATALOG 


& related information to: 


nr Ns Se 


State__Zip 


Number of Salesmen 


METHODS RESEARCH = * 


136 Willow Ave., Staten Island, N.Y. 10305 





How Should IRS Value Used Car In- 


ventories?—Vol. 39, No. 2, February, No. 12, December, p. 70 


p. 62 Report Card From The Owner—Vol. 39, 


How To Pick A Selling Salesman— 
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we never 
realized 


so many 
auto dealers 
were waiting 
for “package” 
insurance. 


Until we announced our new protection package for 
automobile dealers . . . and the mail came pouring in! Dealers 
wanted to know more about this one-policy-one-premium idea 
for their business. 


One even had all his business insurance policies piled on his 
desk when our agent arrived. That, of course, was the whole idea 
behind our new package policy: to do away with the confusion 
and conglomeration of multiple policies. 

This unique Auto & Equipment Dealers Policy is just one more 
example of how American Hardware Mutual works to take the 
worry out of being in business. 

If you were not one of those who wrote in to ask for more de- 
tails, maybe you should do it today. Just write your name and 
address on the margin of this ad and mail it to us. We'll take 
it from there. 


AMERICAN HARDWARE MUTUAL 


INSURANCE COMPANY 
3033 Excelsior Boulevard, Minneapolis, Minnesota 55416 
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